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offers Add .. on Courses for 

the Acadamic Year 2021- 202~ 
· Our Add-Ons 
1. SOCIAL MEDIA MARKETING - FOR 

1ST 8.COM 

2 . COMPUTERIZED ACCOUTING WITH 

TALLY - FOR 2ND 8.COM 

3. RETURN FILING - GST & INCOME 

TAX - FOR 3RD 8.COM A: 
4. PRACTICAL TRAINING ON STO / 

MARKET TRADING - FOR M.COM 



































































































PG DEPARTMENT OF COMMERCE 

THUNCHAN MEMORIAL GOVERNMENT 

COLLEGE, TIRUR 

ADD ON COURSE 

2021-2022 

SOCIAL MEDIA MARKETING 



PREAMBLE OF THE COURSE 

Marketing is a wc\l-devcloped methodological science and is 

constantly ,changing its rules according to the needs and 

deve lopments taking place in and around it. To establi sh itself in 

the new eta, it has begun adapting the new methods of virtues to 

come to terms with the new paradigm s of busines s. The advent of 

new technology such as the soc ial media penetrated many 

households and altered the way customers seek informati on as the 

basis for purchase decisions. As the number of social meclia users 

escalates , companjcs arc advised to take advantage of the emerging 

marketing channel and effectively communkat e with custome rs. 

Soc ial media marketing is a new trend and rapidly growing way in 

which businesses are reaching out to targeted customers easi ly. The 

specia lized know ledge in the social media marketing will enabl e 

the students to learn about current social media marketing trend s 

and to develop a marketing strategy that works. 



NAME OF TH.1: COURSE~ ADD ON COURSE ON SOCIAL MEDIA 

M ARKET\NG 

COURSE CODE: TMGCCCM 04 

CRED\TS: l 

DURATION: 30 Hrs. 

ELIGIBILITY: I0+2 

T r\.RGET LEARNERS: FIRST YEAR 8.COM STUDENTS 

Oll.JECTTVES 

I. To \cam about cuITenl social media marketing trends 

l . To develop a markcLing strategy that works 

3. To discover how to properly use platfonns such as lnstagram. Pacebook. Linkedln. 

YouTube. Twitter. and more. 

OUTCOME OF TIDS COURSE 

I Develop social media marketing strategy for achieving organisation goals. 

:! Set up. design and monitor the Facebook Pages and f-acebook advertising campaigns. 

J Create. manage and monitor Twitter marketing campaigns. 

4 Design. monitor and analyse Linked In advertising campaigns. 

Design and manage YouTube video advertisements campaigns and YouTube channel. 



B"SlC REGULATIONS OF THE COURSE: 

Eva\u1&tion and Grading 

1. The evaluation procedure is bastd on written e11m which is out of 80 marks. 

The marks obtained is then converted into percentage and then grades are 

allotted as per the percentage of 111arks obtained . 

2. The pen:entage of marks shall be converted on the basis of 6 letter grades 

(A+ ,A,B,C,D,F) 

PERCENTA GE OF MARKS GRADE 

OBTAINED 

90-100 A+ 

75-89 
A 

60-74 B 

-- - ·-- ---
50-59 

C 

40-49 
D 

Below 40 
F 

Grade F indicates Failure in the examinati on. 



Syllabus 

ADD ON COURSE ON SOCIAL MEDIA MARKETING (TMGCCCM 04) 

SOCIAL MEDLA MARK[TING 

Module I 

Socia\ Media Marketing- Meaning- History- lmportonce- Types of SociaJ Media Marketing

Social Media Platforms - DemO!_,rraphics and Advantages Of Major Social Media Sites-

( 10 hours) 

Module 2 

lnstagram Marketing- Introduction- lnstagram Posting Strategy -Instagram f eatures Overview-

1.nstagram Stories-Influencer Marketing- lostagram Advertising, Facebook Marketing

Introduction - Understanding the Facebook Algorithm- Social Media Marketing -Setting up a 
Facebook Business Pages -Facebook Ads Strategy -How to Setup the Facebook Pixel -Facebook 

Conversion Tracking- Facebook Audience Targeting -Facubook Ad Creation Best Prncticcs

Facebook Ad Optimization & Insights- Business & Linkcdln- Linkcdln Sl'ratcgy Creating an All 

star Lmkedln Pronlc-Linkedln Company Page- Leveraging Linkedln Search for Prospccting
Linkedln Content Creation Best Practices- Linkcdfo Advertising 

( I0hours) 

Modull' 3 

Social Media Video Marketing: YouTubc - Introduction to video-based social media
Developing a stnuegy for business-based content- Dctem,ioe your brand image -YouTube 

Marketing -Paid Advcrt:isiog -Social Media Content Marketing: Biogs & Twitter Introduction to 

content-basc.d social media - Developing a strategy ror wrinen content - Importance or 81.ogging 

( 10 hours) 
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LIS1' OF S'TllDENTS ENROLl~D (2021-2022) 

i-\DD ON COURSE ON SOCIAL MEDIA MARKETINC(TMGCCCM 04) 

NAME ·Signature 

NJ\NDJ\NA K K SADJ\SIVAN 

l SHANA 1-1\T HIMA N.T 

3 SONA BIJU.K 

4 SREESHMA.K.P 

5 ANAL .K 

6 A NSILlBABU .K.B 

7 ASWAT HI.V 

8 NAN DANA.V 

9 \'IS\.1A YA K 

10 ARYA .K.T 

11 ANAS\\ 'ARJ\ K K 

11 AMA RNA T l I.I' 

13 NOOFA JASMIYA.T 

14 0/\RS HANA.K 

15 VA RSHA .K 

16 SRFVYA.A 

17 SN l: I IA . V. V 

IH MEGHA.K 



! O 

i\l\i \-\.C 

\RJ\M\·FSHA Jt\l \ J\N .M 

15 ANlANi\ C.K 

~6 AM AL RA.1.V .V 

:.1 ,\R\JN \MA .K.\ 1 

28 NAN DANA .T 

:.<> ANA."l'YA KP 

30 ABH\RAMl K 

\ SAG AR.K.\ 1 

32 AS\\'AN TH .M 

33 AN ANY A.C 

34 

35 

36 

37 

3~ 

39 

40 

41 

42 

ANAGIIA.K 

RISI-IABII SONl 

ANJANA K 

ANUSREEC 

AR,\Tll! M .P 

ASII NA SII ERIN 

SABl V.K 

NA IIALA SIIARIN .N 

RAMEES ROS I\ AN.M 



, 
. .n SHAFEELA.P 

4-4 SOORA.I.K 

- 45 U PI~ NATII.M 

4(1 ANSIIIDA SHERLN.A 

- 47 SAFA NASR.IN.P 

48 FATIIIMA NILHA.P.N 

49 SEETI 1/\LAKSI IMI.V 

50 GOPIK/\.C. R 

51 SREERAGI.K 

52 ANJANA.P.V 

53 AK.SHAY.P 

54 SARANGH.P 

55 ANAGHA.P 

56 ANUSRl.N.P 

... 



ATTENl>ENCE LlST OF ADD ON COURSE (2021-22) 

ADD ON CO\JRSE ON SOCIAL MEDlA MARKET ING{TMG CCC l\1 04) 

6 

R 

9 

I ti 

11 

"- ANOANA K K 
'- l\Do\Sl\'At-. 

----- ...µc.~.:.:J.l--4 

!:-HA!\A FATH l\1A KT 

SONA BIJU.K 

SRLESHMA.K.P 

AN AL. K 

A,'-J~HI BA BU K.B 

ASWA TI-11.V 

\,ANDANA .V 

VISMAYA.K 

ARYA .KT 

f\l\AS\'.A RA K K 

11 I - AM AR!\ .\ T l I.P 

IJ NOOFA JASM IYA T 
1-t DARSH ANA .K 
15 VA RSIIA .K 

l '1 SIU:VYA A 

17 SNE IIA .V.\' 



• ARlli\ lt--\A.K..V 

NAJ'\DANA.T 

) ANANYA .K.P 

_2BH\RAM I.K 
I SAGAR .-;-:-K--;-.\-;-' - - ---~~~ 

., - AS \VA '-T~ 1 

> I ANA'NYA .C 
q I AN AG 

~S RISHABII SON I 

36 I AN JAN A.K 

, - At,,.'lJSREE.C 

,~ A RA TH I.M .P 

41 NAHA LI\ SHARIN N 

4~ R.AMEES ROSHAN.~ 

43 SHA FEE LA p ~~;,.l\:<"4,-'i-:ti~-ticF.tft1bf~i1mr~;..,~ 
_.:.~~ _2:SO~O~RAJ~ -~K~ -:------tl~ \!l~~~ c 

45 UPIN NATH.M ...._!; ,,.,..,,~ ~,.._ 

46 AN SHIDA SHERIN A 
,? l Lc.:....-~,c;..J:___!;;... 

47 SAFA NAS RIN .P 

48 FATHIMA N ILHA .P.N 

49 SEETHALI\K SHMI. V 

SO GOPIKA.C.R_ 

51 SRFtcRAGl K 

52 ANJANA.P \:.....' --=-=-=-=-= -= vi~( A.~~tfJIS: 53 AKSHAY .P 

54 SARAN GH.P 

55 ANAGHA.P ·- --L 56 j A1''l 'SRL'-! P 



MARK SHEET 

COURSE: ADD ON COURSE ON SOCIAL MEDIA MARKETING 
(TI\IGCCCM 04) 

TOTAL MARKS: 100 marks 

2021-1022 

1
1 SLNO NAMl: OF STUDENT MARI< SECURED 

I \ NANDAN A K K SADASIVAN 98 
2 SHANA FAT HlMA N.T JOO 
3 SONA BlJU.K 100 
4 

1 
SREESHMA.K.P 100 

s . ANAL.K 100 
6 ANS HIBABU.K.B 95 
7 I ASWATHI.V 90 -
8 N ANDANA.V 85 
9 VlSMAYA. K 85 

10 ARYA.K..T 85 -
I I ANASWARA K K 88 

12 AMARNATH .P 83 

13 NOOFA JASMTYA.T 98 

14 DARSHANA.K 100 

15 VARSHA.K 90 

16 SREVYA.A 88 

17 SNEHA.V.V 88 

18 MEGHA.K 95 

19 AKSILAYA P 98 

20 APARNA.P 95 

21 AJITI I.C 98 

22 RAMEESHA JAHAN.M 100 

23 NANDANA.T.V 98 

24 ASHIKJ LA .A.P 90 
25 ANJANA.C.K 90 
26 AMAL RAJ.V.V 85 
27 ARUNIMA.K.Y 100 
28 NANDANA.T 95 
29 ANANYA.K.P 95 
30 ABHIRAMI.K 98 



,I 1 SAGAR.K.V 

85 12 I ASWANTH.M 

85 
-

I ANANYA.C 13 

88 34 ' ANAGHA.K 

88 
-

35 RlSHABH SONl 

85 36 ANJANA.K 
-- --

88 37 ANUSREE.C 
88 38 ARATHl.M.P 
83 

>-

39 ASHNA SHERIN 
100 40 SABU.V.K 
83 41 NAHALA SHARIN.N 
100 42 RAMEE S ROSHAN.M 
95 43 SHAfEELA.P 
83 44 SOORAJ.K 
83 45 LIPIN NATH.M 
83 46 ANSHIDA SI CERIN.A 100 47 SAFA NASRIN.P 
98 48 FATffiMA NILHA.P.N 98 

49 SEETHALAKSHMI.V 98 so GOPlKA .C.R 98 
SI SREERAGl.K 98 - - --52 ANJANA.P.V 

95 
53 AKSHAY.P 

83 
54 SARANGH.P 

90 
55 ANAGHA.P 

88 
56 ANUSRl.N.P 

83 
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It i\ certified by du(r appfJinted exa111ti1ers that 

Sri/Smt. NANDANA A' A: SA DAS/ VAN 

I B (im, Cltu .,· (Atl1111:\·.fio11 No. 98S9 ) 

hll.\ qualified tl,e Add 011 cour.,·£1 011 

SOCIAL MEDIA MARKETING 

<~Uered by tl,e 

DEPARTMENT OF COMMER CE. 

lie I She /,a.,· .\Ct>red 98 00 
Jfark.f 

t111d ho, been plac£•tl in A + Grode 

fi,r tlte exa111i11atit111 held in 

JJfA RC// 2022 

Ghr n under the Seal of tll(' Colle~e. 

Prinl'i pa l 



Course Sum1nary Report 

The Add on course on "Social Media Marketing" was offered to 

the First Y ~ar B.Com students by the PG Department of Commerce. TMO College, 

ri rur. Th~ R~gistration Process of the course was started on 22. 11.2021 and closed 

on 3 \ . \ l .202 I. The registration wus done online mode. 56 students of f-irsl year 

B .Co m were enrolled and attended the course. The cours e classes started on 4th 

Janua ry :.02'2 . The classes were engaged as 3 days in a week and classes were closed 

on I 5.03.2 022. The exam inati on was conducted for S6 student s on 25.03.2022 and 

a\\ these stud ents we re attended the exam. The result of the course exam was 

puhl ished on 29.03.2022 and was with a pass percentage of I 00. 


