


 

DEPARTMENT OF commerce 

T M GOVT COLLEGE, TIRUR 

 

ADD ON COURSE 2019-20 

 
Introduction to Scial Media Marketing 

An Introduction to Stock Market Trading 

Introduction to Computerised Accounting 

  



PG DEPARTMENT OF COMMERCE 

THUNCHAN MEMORIAL GOVERNMENT COLLEGE, TIRUR 

ADD ON COURSE 

UNO 

2019-2020 

INTRODUCTION TO 

DEPT.Q 

SOCIAL MEDIA MARKETING 

ERCE* TIRUR-676 502 

CHAN MEMORIl 

COVr 

CO 



IMG 20230614 WAO019 p) 

PG DEPARTMENT OF COMMERCE 

TM GOVT. COLLEGE. TIRUR 

Inviting applications from 
M.Comn &BCom 

Students of the college 

Add on Gourses 2019 -2020: 

1. INTRODUCTION TO SocIAL MEDIA MARKETING 

IB.COM STUDENTS 

2, INTRODUCTION TO STOCK MARKET TRADING 

B.COM STUDENTS 
3.INTRODUCTION TO COMPUTERIZED AccoUNTING -

ifl B.COM STUDENTS 

REGISTRATION STARTED 

22.11,2019 ONWARDS 

CLOSING DATE OF REGISTRATI O N: 20.12.2018 

Classes commence from 

06.01.2020 

for mone details please contact: 
90371 51486 

https:/mail.google com/maillu/0/?tab=rm&ogbl#inbox/FMtcgzGsnBhjdxbQbBMTRFCFMjXKDrOX?projector= 1&messagePartld-0.1 
1/1 



PREAMBLE OF THIE COURSE 

Marketing is a well-developed methodological science and is constantly changing its rules 

according to the nccds and developments taking place in and around it. To establish itself 

in the new eta, it has begun adapting the new nethods of virtues to come to terms with the 

new paradigms of business. The advent of new technology such as the social media 

penctrated many households and altered the way customers seek information as the basis 

for purchase decisions. As the number of social media users escalates, cormpanies are 

advised to take advantage of the emerging marketing channel and effectively 

communicate with customers. Social media marketing is a new trend and rapidly growing 

way in which businesses are reaching out to targeted customers easily. The specialized 

knowledge in the social media marketing will enable the students to learn about current 

social media marketing trends and to develop a marketing strategy that works. 
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NAME OF THE COURSE: ADD ON COURSE ON INTRODUCTION TO SOCIAL 

MEDIAMARKETING 

COURSE CODE: TMGCCCM 04 

CREDITS: 2 

OBJECTIVES 

TARGET LEARNERS: FIRST YEAR B.COM STUDENTS 

1. To lean about current social media marketing trends 
2. To develop a marketing strategy that works 

OUTCOME OF THIS COURSE 

3. To discover how to properly use platforms such as Instagram, Facebook, Linkedln, 

YouTube, Twitter, and more. 

DURATION: 30 Hrs. 

1. Create awareness about digital marketing and social media marketing 

3 

ELIGIBILITY: 10+2 

2. Set up, design and monitor the Facebook Pages and Facebook advertising campaigns. 
Design, monitor and analyse LinkedIn advertising campaigns. 

AFCOKMEnce 

4 Design and manage YouTube video advertisements campaigns and YouTube channel. 
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INTRODUCTION TO SOCIAL MEDIA MARKETING (TMGCCCM 04) 

ModuleI 

SYLLABUS 

Introduction to Marketing and Digital marketing - Social Media Marketing-meaning and 

importance-social media platforms-Demographics and advantages of major social media sites 

Module II 

Module III 

Facebook Marketing-Introduction - Understanding the Facebook Algorithm-Social Media 
Marketing -Setting up a Facebook Business Pages -Facebook Ads Strategy-Business & 
Linkedln-Linkedin Strategy Creating an All star Linkedln Profile-Linkedln Company Page 
Leveraging Linkedin Search for Prospecting-Linkedin Content Creation Best Practices 
Linkedln Advertising 

d304 

Social Media Video Marketing: YouTube - Introduction to video-based social media 
Developing a strategy for business-based content- Determine your brand image -YouTube 
Marketing -Paid Advertising -Social Media Content Marketing: Blogs & Twitter Introduction to 

content-based social media - Developing a strategy for written content - Importance of Blogging 

EPT.O 

(10 Hours) 

CoMERCE*399 TIROR.676 502 

(10 hours) 

(10 hours) 



BASIC 
REGULATIONS OF THE COURSE: 

Evaluation and Grading 

1. The evaluation procedure is based on written exam which is out of 80 marks. 

The marks obtained is then converted into percentage and then grades are 

allotted as per the percentage of marks obtained. 

2. The percentage of marks shall be converted on the basis of 6 letter grades 

(A+,A,B,C,D,F) 

PERCENTAGE OF MARKS 

90-100 

75-89 

60-74 

50-59 

40-49 

Below 40 

OBTAINED 

OEPT.OF 

OMMERCE 

A+ 

TIROR-676 502 

A 

B 

Grade F indicates Failure in the examination. 

C 

D 

GRADE 
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THUNCHAN MEMORIAL GOVERNMENT COLLEGE TIRUR 

Time: 1 Hour 

Answer the following Questions each carries 10 marks 

SOCIAL MEDIA MARKETING (TMGCCCM 04) 

1. Explain the importance of social media marketing for a company? 

3. Explain the features of Facebook and Twitter? 

2. What do you mean by Social Media Marketing? How it is differ from traditional 

marketing techniques? 

4. What are the branding strategies of Social Media? 

Name: .... 

Reg No: 

$. Discuss the factors influencing consumer buying behavior? 

6. What are the advantages and disadvantages of social media usage in communication? 

8. How is Linkedin useful in terms of marketing? 

Maximum: 100Marks 

7. What is digital marketing? What are the different types of Digital Marketing? 

9. How do you measure the success of Social media? 

10. Why is You Tube crucial for marketing? 

ASSIGNMENT 

Open any social media account (Facebook or Twitter), try promoting something following best 
practices in this course. Specifically, choose a piece of content that you think may interest your 
followers/fans. Create a new tweet or Facebook post following writing guidelines in the course, 
conduct a hashtag research to find and include a few hashtags, then publish your message. 

TIL. UR.675 502 
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COURSE: ADD ON COURSE ON SOCIAL MEDIA MARKETING (TMGCCCM 04) 
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Course Summary Report 

The Add on course on "Introduction to Social Media Marketing" 

was offered to the I B.Com students by the PG Department of Commerce, TMG 

College, Tirur. The Registration Process of the course was started on 22.11.2019 

and closed on 20.12.2019. The registration was done online mode. 56 students of I 

B.Com were enrolled and attended the course. The course classes started on 6th 

January 2020. The classes were engaged as 3 days in a week and classes were 

closed on 15.03.2020. The examination was conducted for 56 students on 

21.03.2020 and all these students were attended the exam. The result of the course 

exam was published on 29.03.2020and was with a pass percentage of 100. 
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